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Most survey agencies working with field interviewers will suggest to their interviewers ways in which maximal response can be attained with a minimal amount of costs. Most agencies will also notice that their suggestions are not always heeded by the interviewers. This happens as well at Statistics Netherlands, where field interviewers are supposed to adhere to a fieldwork strategy that has proven its worth in attaining high levels of contact. However, some parts of the strategy are not embraced wholeheartedly. Even though adherence to strategy is an important part of  interviewer evaluation and remuneration,  rules concerning for example timing and spreading of visits are only followed in a minority of cases.  
Research into the reasons people have for (not) complying with rules suggested a number of relevant dimensions underlying this behaviour. Among these are the perceived legitimacy of rules, the sanctions following transgression, social norms (e.g., do other interviewers follow the rules) and contextual factors (e.g., does the rule limit the interviewer in their daily activities).

These dimensions were used to develop a questionnaire for the interviewers, in which we –unobtrusively- try to evaluate the relative importance of each dimension. All Statistics Netherlands’ interviewers were asked to fill in the hour long questionnaire. Response was 95%. 
In the presentation we will describe the questionnaire in more detail and go into the results, which are presently analysed. 

